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will present a jue to the win- 

ners. Stanley S. Kresge, vice | [ns smbslem donated $13,090 over 
chairman of the Board, and other nel st the D it OM 

Gee Boroel.. I execu- | $4,764 over last year's donations 

bony maa t congretey of $31,929. All team captains sur- 

psec = Gee ot passed the goals set for their 
standing job. teams. The total S. S. Kresge gift, 
“The credit for 4059's victory be-| imeluding the corporate gift, was 

longs to Senior Assistant Jack| $107,637. 

Gamble, Assistant Bill Bunch and 

Personne! Supervisor Gladys Spack- ota = commended es 

man,” stated Mr. Matey. “They proud that Kresge Company 

were terrific. They were an efficient of . Aol oo Loy ag the 

team that inspired all the em- " sgh fi in beeing lie 

ployees. I've never before seen tan Detroit area bys ary na 

such close cooperation.” erously gave tele ths Sens tov 


Mrs. Spackman, however, attrib- 
utes her store's exceptional contri- 
bution to the generosity of the em- 
ployees rather than the campaign 


“lemployee individually and gave 





after the movie we spoke to each 


out the pledge forms. We were 
gratified to have 33 of the first 40 


We never doubted we would reach 
our goal and were extremely pleas- 
ed at exceeding it.” 


.|for the encouragement given to 
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October sales set the 3ist 
consecutive monthly record 
for the company. Sales were 
$54,770,494 compared with 
$41,456,335 for the same 
month last year, an increase 
of 32.1 percent. 

Sales for the first 10 months 
of 1964 totaled $460,728,104, 
an accumulative gain of $93,- 
020,164 or 25.3 percent over 
the same period last year. 


FFA Thanks Kresge 


The Future Farmers of America 
presented a plaque to the S. S. 
Kresge Company “in appreciation 


students of vocational agriculture 
during 15 years as a donor to the 
Future Farmers of America Foun- 
dation, Inc.” 





Sultry Eyes View Holiday Festivities 


“False eyelashes are a must 


make-up which does away with 
an artificial penciled look. The 





in every well-dressed woman's 
wardrobe,” wrote a women’s| 
fashion magazine this fall. 
While not every woman would | 
wear false eyelashes, most plan | 
to wear more eye make-up 
than usual during the holiday | 
season for a touch of special} 
glamor. | 


Buyer Frederick W. Auert re-| 


make-up comes in a powder-like 
form with a contour brush. The 
color is brushed onto brows giv- 
ing a natural looking matte finish. 
Colors sold are dark brown (best 
seller), black, light brown and 
charcoal gray. 

For women who prefer eyebrow | 
pencils to the brush-on color, stores 


sive. False eyelashes are consider- 
ed high fashion this year, but they 
also sold very well prior to Hallo- 
ween, Mr. Auert related. 


Carrying out the theme of fash- 
ionably thick, long lashes, custom- 
ers can also purchase Maybelline's 
Ultra Lash mascara which length- 
ens lashes with several applica- 
tions, and professional eyelash cur- 
lers. 





offer a wide assortment of pencils. 
Foremost is a “brow brush ‘n’ pen-| 
cil” which is an eyeliner plus pen- 


ported Kresge, K-mart and Jupiter cil and brow brush in one. 


stores have the latest assortment | 
of eye make-up for the holidays. | og, 
With the new straight hair-do’s, at 
tention is focused on the eyes more 
than ever, he explained. 


One of the newest advances in | 


eye make-up is Maybelline's Ul- | carry false eyelashes made of real 


tra Brow, a brush-on eyebrow | h 





| for the holidays are pastel blue and 


Beginners with eyebrow pencils | Thanksgiving and will continue 


The two best eye shadow shades 


misty green, Mr. Auert said. The 
eye shadow sales surge began at 


guides which come in six shapes 
| with a free eyebrow pencil at most 
| stores. 


n find professional eyebrow /| through New Year's Eve, he added. 


For that final holiday touch to 
accent the eyes, Mr. Auert suggest- 
ed that cosmetics salespeople rec- 
ommend the newest thing in lip- 
sticks—two-toned blended and fla- 
uman hair which are self adhe- | vored or iridescent silver. 


Kresge and K-mart stores also 
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“I arrived at the 
morning resplendent in a 
suit, looking very f: 
a stroll through the store, but 
unsuitable for the stockroom 
I was to begin my job. I cai 
fast and the next morning 
more suitably dressed,” he 
ed. 
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Mr. Carver said he took 
job immediately and learned 
every item in the stockroom. The 
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Ralph P. Horner 


The company mourns the death of Ralph P. Horner, former . 
manager of the Eastern Region, on November 1. Mr. Horner 
had been on leave of absence due to ill-health. 


Mr. Horner joined the company in 1928 and began manag- 
ing stores in 1935. In 1947, he was appointed superintendent of 
stores and in 1955 was promoted to assistant regional 
in the New York Office. In 1961, Mr. Horner was appointed 
manager of the Eastern Region, serving in that capacity until 


Funeral services were held November 3 in White Plains, 











N. Y. Private burial services were conducted November 5 in 
Oil City, Pa. . 


